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PACKAGE OF THE PARTNER oF
The Polish Logistic Congress
LOGISTICS & EUROLOG 2010

1. The title of the PARTNER OF THE CONGRESS granted to the company and
promotion related to it.
2. The company’s logo and name featured in messages sent to potential
participants.
(the dispatch of printed invitations in the edition of 10 000 copies and the electronic
dispatch
6 x 4 000 adv.)

3. The company’s logo and name featured on the 4™ page of the cover of conference
materials.

(a book in the B5 format, full color, issue — 1000 copies.)

4. An advertisement included in conference materials.
(2 pages, a book, B5 format, full color, issue — 1000 copies)

5. A brochure or CD attached to conference materials.

6. The company’s logo and name featured on notice boards at the place of
congress.

7. The company’s logo and name featured in the advertisements promoting the
congress in the media.

(national press, industry-related press, the Internet)
8. An advertising banner placed for 12 months on the website of the congress —
www.logistics.pl.

9. Aninterview or article concerning a subject indicated by the Partner included in
the “Logistyka” magazine (Issue 2/2010).

10. Presentation of the company within the framework of the exhibition accompanying the
congress at a special stand.

(unconstructed area of 20 m?, 2 tables and 8 chairs, electrical service connection,
Internet access).

11. Presentation during the plenary meeting of the congress.
The presentation is supposed to last about 20 min. and is to be related, in terms
of its contents and subject matter, to the program of the congress, agreed upon
with the organizer.

12. 8 persons — representatives of the Partner — will participate in the congress
and all accompanying events on May 12" - 14™, 2010.

Net price of the Partner’s Package:

PLN 25 000

www.logistics.pl



